
Direct to the 
front porch

Source:  2006 Release 1 Scarborough Report.

The marketing department at NAC has a wealth of statistical information about the Salt Lake market. For more information, contact your account executive or visit www.nacorp.com.
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Cable TV viewing 7 a.m. - 9 a.m. M-F

Cable TV viewing 9 a.m. - 3 p.m. M-F

Cable TV viewing 3 p.m. - 4 p.m. M-F

Cable TV viewing 10:30 p.m. - 11:30 p.m. M-F

Cable TV viewing 10 p.m. - 10:30 p.m. M-F

Cable TV viewing 4 p.m. - 5 p.m. M-F

Cable TV viewing 5 p.m. - 6:30 p.m. M-F

Cable TV viewing 6:30 p.m. - 7 p.m. M-F

Cable TV viewing prime time M-Sun

Daily Tribune/News

Sunday Tribune/News            458,593
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               62,900
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        38,867

      31,802

     31,145

    25,411

16,169

Newspapers reach more of your customers than cable

6/5/06 lb

Adults reached in the Salt Lake PMA

Note: Tribune/News reach based on average-issue readership; cable reach 
based on average half-hour viewership for the daypart listed.


