More bang
for your buck

Reach more customers and save money
with multiple ads in The Salt Lake Tribune
and Deseret Morning News
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How to read the table: An advertisement run in two weekday issues and one Sunday issue of The Salt Lake
Tribune and Deseret Morning News will reach 65.1 percent of the Salt Lake Primary Market Area, or 569,106
adults, with an average frequency of 2.3.

Note: Percentages based on a population of 874,661 adults age 18 or older.

Source: 2006 Release 1 Scarborough Report.

The marketing department at NAC has a wealth of statistical information about the Salt Lake market. For more information, contact your account executive or visit www.nacorp.com.
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