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2004 Classified Rates and Policies

Effective January 1, 2004

Newspaper Agency Corporation’s Relationship to
The Salt Lake Tribune and Deseret Morning News

The Newspaper Agency Corporation was founded in 1952 by The Salt Lake
Tribune and Deseret Morning News to manage the newspapers’ advertising,
printing and circulation. The two newspapers remain under separate ownership and
are editorially independent.

Circulation

The circulations of The Salt Lake Tribune and Deseret Morning News are verified
every year by the Audit Bureau of Circulations. A circulation card based on the most
recent audit, or a copy of the audit itself, is available upon request.

Affiliations

NAC is a member of the Audit Bureau of Circulations, which verifies the
circulation of the two newspapers each year. NAC is also a member of the
Advertising Checking Bureau.

Classified Advertising Policies

Local classified advertising rates are only available to advertisers who own or
operate their own businesses and are selling products or services directly to the
general public in our Area of Dominant Influence (ADI). Any classified representative
can provide a list of cities and counties that are eligible. For recruitment advertisers,
if the job is local, the local rate applies. For real estate, if the property, home, rental
or development is local, it will also qualify.

Agency/Commissionable

Local commissionable rates are available to recognized advertising agencies
placing advertisements for accounts who operate a business within the Area of
Dominant Influence (ADI) of The Salt Lake Tribune or Deseret Morning News.
Monthly billing can be established directly with the advertising agency with an
authorization form signed by the advertiser with said advertiser remaining jointly
responsible for payment of all invoices. Commissionable rates listed are 17.65
percent higher than classified rates to allow for the standard 15 percent agency
commission.

Advertisers placing business through an advertising agency assume full liability
for payment to NAC. If the agency defaults, the advertiser is still liable.

Adjustments

Although every effort is made to ensure advertisements run without error, some
mistakes may occur. NAC and the newspapers’ publishers are not responsible for
any damages. Advertisers need to check the first insertions for any errors. The
newspapers will not be responsible for errors after the first day. In the event an ad
is cancelled, ask for a cancellation confirmation number. Adjustments or
republishing will be made at NAC’s discretion, and will not exceed the space
occupied by the error. No adjustments will be made for errors the advertiser fails to
mark for correction on its proof. All requests for adjustments must be made within
30 days of the first scheduled publication.

Publishers’ Rights

The publishers reserve the right to insert the word “advertisement” above or
below any advertisement. All advertising is subject to approval from The Salt Lake
Tribune and Deseret Morning News regarding subject matter, form, size, wording,
illustrations and typography. The publishers reserve the right to reposition, classify,
edit, reject or cancel any advertising at any time, before or after placement. The
Deseret Morning News does not accept advertising for escort services, astrology,
entertainment services, gambling, alcohol (including beer), tobacco, tea or coffee.

Changes of Policy

NAC and the publishers of The Salt Lake Tribune and Deseret Morning News
reserve the right to change or eliminate advertising policies with 30 days’ advance
notice. Submitting an advertisement represents the advertiser’s agreement to abide
by the policies of the NAC, The Salt Lake Tribune and Deseret Morning News.

Identification and Indemnification

All advertisements that by law are required to identify company name or numbers
must do so. Automotive dealers and real-estate companies must clearly indicate that
they are dealers or Realtors, whether by their firm/dealership’s name or the dealer
number or the words “dealer” or “agent.” Business opportunity advertisements must
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state the type of product or service offered. All Housing and Employment ads must
conform with applicable federal, state and local laws and regulations.

Taxes

Currently, no tax is levied on advertising. However, in the event that a tax is
imposed on advertising while this rate card is in effect, the advertiser agrees to pay
the tax, which will be added to the price of the advertisement.

Cancellation

All advertising, including space reservations, cancelled after deadline will be
charged for 50 percent of the reserved space. In addition, advertisements that are
composed by NAC but do not publish will be charged a composition charge of 25
percent of reserved space.

Credit Terms

All advertising must be paid in advance of reservation or the advertiser must
have prior credit approval by NAC’s credit department. All bills are due 30 days
after they are received. Payments will be credited to the oldest outstanding balance
first. Cash discounts are not available. Credit applications are available by fax. For
credit information, call (801) 237-2816 or fax the credit department at (801) 237-
2565.

Positioning

Classified advertising orders directing insertions of advertising in specific
positions or a designated page “or omit” will not be accepted. The position of
advertisements is not guaranteed, except for liners that will run under the correct
classification. NAC will attempt to meet customers’ requests, but will make no
adjustment, republishing or refund because of advertising position. Guaranteed
positions within the classified section are the front page of Automotive, Real Estate



and Employment. Front page advertising carries a 25 percent position surcharge. In
the event duplicate schedules are submitted, the rotation schedule dictates the
position. These two positions are color positions and color ads take precedent over
non-color ads.

Internet Advertising

All classified advertising run in The Salt Lake Tribune and Deseret Morning News
can appear online within the NAC’s classified marketplace. Your display or line ad
is presented just as it is in print with full graphics, color and text. Each month, more
than 300,000 unique visitors view the Trib/News Marketplace, making it Utah’s
largest and most trafficked Classified and Retail shopping directory. NAC also
offers many different online advertising options. For more information or to obtain
Internet advertising rates and policies, please contact your NAC sales
representative.

Space Brokerage
NAC will not accept advertisements sold by third parties that contain advertising
content from multiple advertisers.

Abbreviations

To make ads easier to understand and to get better results, only easily
understood abbreviations are accepted. Ask your sales representative for specific
accepted abbreviations. No abbreviations on the first word, or any “key” word. No
two abbreviations can appear next to each other.

Courier Service/Ad Material and Proofs
Scheduled pick-ups and deliveries are provided Monday through Friday within
the following boundaries:

East — Wasatch Blvd; Olympus Cove; Bell Canyon
West — Salt Lake County (approximately 9200 West)
North — South Gate at HAFB (State Road 193)

South — Salt Lake County (approximately 14200 South)

Any ad material or proofs needing pickup must be scheduled for courier service
by calling your sales representative or sales assistant.

NAC provides an advertisement proof on ads meeting proof deadline. Proofs are
only delivered on advertisements four column inches or larger and must be returned
by proof deadline as either “OK” or with corrections. Proof service is available one
time per ad. Call your representative or sales assistant to help you with your proof
if you have questions.

Contracts

Classified advertising contracts are automatically renewed at the earned
contract rate at expiration. Advertisers will be notified in writing 30 days prior to any
contract rate change. NAC and the publishers reserve the right to change rates,
terms and advertising policies upon 30 days notice. An advertising contract can be
back-dated up to 30 days if the client has fulfilled the contract requirements during
the 30 days prior to signing. Contracts are available to the stated advertiser only
and apply only to ads placed by the advertiser on its own behalf. Personal or private
advertising that is not a direct part of the advertiser’'s company may not be billed
to, or qualify for, a contract rate.

Pick-up Discounts
Any full-run full-rate display advertisement republished within 5 days following its
first insertion with no changes will receive the applicable frequency rate.

Line-ad rates are based on consecutive runs with no changes in copy. For
example, to get the 4-day rate, the advertiser must run the same line ad for 4 or
more consecutive days with no changes.

Late Charges .

All advertisements, including space reservations, cancelled after deadline will be
billed at 50 percent charge of reserved space. Ads set and cancelled before
deadline will be charged a composition charge of 25 percent of reserved space.

Border
Any ad less than a full page must have at least a hairline border. Upside down
ads must be full page. An upside down ad must also have the logo upright.

Employment Rates
This rate card does not include employment rates. Please see the 2004
Employment Rate Card.

Local Non-Contract Non-Commissionable Rates

Local Non-Contract Commissionable Rates

Z-Line Mimmum . 4-Inch Mimmum

Days Lines Display

Daily Sunday Daily Sunday

Per line Per line Per col. inch Per col. inch

1 Day $5.25 $6.36 $64.75 $92.16
2-3 days $4.33 $4.62 $62.71 $66.97
4-10 days $4.08 $4.36 $59.10 $63.12
11-15 days $3.86 $4.13 $55.92 $59.72
16+ days $3.62 $3.86 $52.42 $55.98

Daily Contract Rates

The advertiser agrees to sign a daily contract to maintain the minimum amount
of space in the newspaper per day as specified in the individual contracts. The
contract is in force for a period of 6 months and continues as long as the advertiser
maintains the minimum space requirement, or NAC changes the terms of the
contract upon 30 days’ written notice. All contracts shall not be assignable by either
party without written consent of the NAC. Space used that does not fulfill daily
contract agreement will be rebilled at open rate.

One Day
4-Line Minimum 4-Inch Minimum
Lines Display
Daily Sunday Daily Sunday
Per line Per line Per col. inch Per col. inch
4-Line $2.67 $3.23 $36.44 $44.22
10-Line $2.44 $2.96 $34.08 $41.36
14-Line $2.35 $2.85 $32.86 $39.88
28-Line $2.29 $2.77 $32.04 $38.89
56-Line $2.08 $2.52 $29.06 $35.27
2-3 Days
4-Line Minimum 4-Inch Minimum
Lines Display
Daily Sunday Daily Sunday
Per line Per line Per col. inch Per col. inch
4-Line $2.22 $2.38 $27.86 $29.76
10-Line $1.94 $2.07 $25.44 $27.17
14-Line $1.88 $2.01 $24.99 $26.69
28-Line $1.77 $1.89 $23.55 $25.15
56-Line $1.68 $1.79 $20.96 $22.39
4+ Days
4-Line Minimum 4-Inch Minimum
Lines Display
Daily Sunday Daily Sunday
Per line Per line Per col. inch Per col. inch
4-Line $2.18 $2.33 $25.29 $27.07
10-Line $1.91 $2.04 $23.16 $24.74
14-Line $1.84 $1.97 $22.56 $24.09
28-Line $1.73 $1.85 $21.30 $22.75
56-Line $1.62 $1.73 $19.49 $20.81

4-Line Minimum 4-Inc inimum

Days Lines Display

Daily Sunday Daily Sunday

Per line Per line Per col. inch Per col. inch

1 day $4.62 $5.60 $64.75 $78.34
2-3 days $3.80 $4.06 $53.29 $56.91
4-10 days $3.58 $3.83 $50.24 $53.66
11-15 days $3.40 $3.63 $47.52 $50.75
16+ days $3.18 $3.40 $44.56 $47.59

Association Rates*

4-Line Minimum

4-Inch Minimum

Days Lines Display
Daily Sunday Daily Sunday
Per line Per line Per col. inch Per col. inch
1 Day $2.08 $2.52 $29.06 $35.27
2-3 days $1.68 $1.79 $20.96 $22.39
4+ days $1.62 $1.73 $19.49 $20.81

*To qualify, you must meet one of the following: 1. A dealer association is viewed
as an organization of retailers who, using accrued advertising funds, sells the
same product from the same manufacturer. 2. An organization that has a paid
membership, meets on a regular basis, and has a governing body of officers.




National Classified Rates
(Commissionable at 15 percent to recognized agencies)

4-Line Minimum 4-Inch Minimum

Days Lines Display

Daily Sunday Daily Sunday

Per line Per line Per col. inch Per col. inch

1 day $7.71 $9.36 $108.00 $131.07
2-3 days $6.85 $7.32 $95.93 $102.45
4-10 days $6.50 $6.94 $90.95 $97.13
11-15 days $6.22 $6.64 $87.13 $93.05
16+ days $6.02 $6.42 $84.28 $90.01

Revenue Contract Rates
The revenue contract will benefit an advertiser who will commit to placing a
minimum of $3,700 of advertising within a 3-, 6- or 12-month period.

One Day
4-Line Mimimum 2-Inch Minmimum
Lines Display
Dollar Daily Sunday Daily Sunday
Volume Per line Per line Per col. inch Per col. inch
$3,700 $3.03 $3.77 $42.39 $52.77
$7,500 $2.83 $3.59 $39.66 $50.25
$15,000 $2.77 $3.42 $38.79 $47.96
$25,000 $2.62 $3.18 $36.63 $44.47
$50,000 $2.43 $2.95 $34.03 $41.35
$75,000 $2.20 $2.67 $30.86 $37.49
2+ Days
4-Line Minimum 4-Inch Minimum
Lines Display
Dollar Daily Sunday Daily Sunday
Volume Per line Per line Per col. inch Per col. inch
$3,700 $2.48 $2.65 $34.78 $37.15
$7,500 $2.39 $2.55 $33.44 $35.72
$15,000 $2.37 $2.53 $33.12 $35.38
$25,000 $2.20 $2.35 $30.89 $32.99
$50,000 $2.05 $2.19 $28.64 $30.59
$75,000 $1.85 $1.98 $25.95 $27.71
Color Charges
Available daily and Sunday — Non-commissionable. No minimum space

required. Rates apply to both broadsheet and tabloid pages.

Both Newspapers

Black+ Daily Sunday
1 Color (mixed)*™* $725 $774

2 Colors $1,014 $1,084
Full color $1,276 $1,365

** Any combination of two or more process colors used to arrive at a single color.
Discounts on color are 20 percent second day, 33 percent third day. All color
discounts are off of original insertion.

Line-Ad Copy Deadlines

Insertion Day

Phone-In Deadline

Monday (Faxed copy deadline — 4 p.m. Friday) 5p.m. Friday
Tuesday noon Monday
Wednesday noon Tuesday
Thursday noon Wednesday
Friday noon Thursday
Saturday (Faxed copy deadline — 11 a.m. Friday) noon Friday
Sunday (Faxed copy deadline — 4 p.m. Friday) 5p.m. Friday

Utah Real Estate 5 p.m. Thursday
Utah Employment Weekly 4 p.m. Friday

Classified Display Advertising Deadlines

§pace Camera §=gned
Date of Reserved Copy Ready Proof Due
Insertion Deadline Due W/Space Res. Back to NAC
Monday 9 a.m. Fri. 5 p.m. Thur. 11 a.m. Fri. 3:30 p.m. Fri.
Tuesday 5 p.m. Fri. 5 p.m. Thur. 11 a.m.Mon 5 p.m. Fri.
Wednesday 5 p.m. Fri. 5 p.m. Fri. 11 a.m. Tues. 3:30 p.m. Mon.
Thursday 5 p.m. Mon. 5 p.m. Mon. 11 a.m. Wed. 3:30 p.m. Tues.
Friday 5 p.m. Tues. 5 p.m. Tues. 11 a.m. Thur. 3:30 p.m. Wed.
Saturday 9 a.m. Thur. 5 p.m. Thur. noon Fri. 3:30 p.m. Fri.
Sunday 3 p.m. Thur. 5 p.m. Thur. noon Fri. 3:30 p.m. Fri.
Saturday At Home in Utah 5 p.m. Tues. noon Thur. noon Thur.
Saturday Utah Real Estate 5 p.m. Tues. noon Thur. noon Thur.
Utah Employment Weekly 3 p.m. Thurs. noon Fri. noon Fri.

1 Color - 24 hours in advance 2 & 3 Colors - 48 hours in advance
Double Trucks — 24 hours in advance

Direct Mail to Non-Subscribers — Smart Buys

Each week a separate advertising package is delivered via the U.S. Mail to non-
subscribers of The Salt Lake Tribune and Deseret Morning News. An advertiser
can place either an ROP ad or inserts zoned by Zip code. Call your NAC sales rep-
resentative for more information on this city-wide and neighborhood saturation
product.

Special Local Advertising Packages (No Out of State)
Best-Buy Special
4-line minimum, 30 consecutive days...........cccccueeuee. $268
Additional lines are $2.20 per day. No refunds for early cancellation. No changes
in copy.

Searchable Internet Display Advertising

To enhance advertisers’ market penetration, Friday and Saturday automotive
classified display ads will include $20 per day for print ads online; real estate
Saturday and Sunday will be $20 per day and Sunday recruitment $40. All ads will
stay online for seven days.

Box Reply Service Charges

Replies will be given only to those who can properly identify themselves with the
box number. No information is given to anyone other than those identified. Replies
will be mailed to the advertiser upon their request. The box numbers will remain
open 30 days. If a person renting a box number used that number in more than one
advertisement, the 30-day termination rule applies from the starting date of the
earliest advertisement.

Mailed ....... $75 Picked up.......... $50
Logos

Logos are available for in-column line ads. Minimum size is 3 lines. Ask your
sales representative for information.

Line Ad Borders and Screens
Available on in-column line ads that are 14 lines or longer. Ask your sales
representative for more information.

Line Ad Photos
Available on in-column line ads. Ask your sales representative for more
information.

Announcement Rates and Deadlines

Birthday, Anniversary, Bridal and Engagement Announcements
The deadline for announcements is 3 p.m., 7 days prior to desired publication

date. The rate is $35 per column inch, Mon.-Sat., $45 Sunday; plus $5 process

charge for each photo used. The minimum ad size is one inch without picture or two

inches with picture.



Obituaries and Memoriams
E-mail: nacobits@nacorp.com

The deadline for obituaries and in memoriams in The Salt Lake Tribune and
Deseret Morning News is Monday through Friday at 5 p.m. the day before
publication.

The deadline for obituaries and in memoriams in the Saturday and Sunday
editions of The Salt Lake Tribune and Deseret Morning News is 5 p.m. the day before
publication (for hard copy, modem, art). E-mail: nacobits@nacorp.com

One paper — $3.30 per line per day; both papers — $4.12 per line per day
Lines added by picture(s), flag graphic:

Two half-column pictures  Add 17 lines
One full-column picture Add 28 lines
Flag graphic Add 1 line

Obituaries online and Photo Processing

Each obituary and memoriam will carry a $20 charge that includes 30-day
placement on the newspapers’ Internet site. Extended or permanent posting is
available for $49.95.

Legal Rates

E-mail: naclegal@nacorp.com

Both papers, daily or SUNAY ........cccorerieiririeeerereeee e $1.68 per line
Either paper, daily or Sunday per line
National legal, daily or Sunday per line

National either paper, daily or Sunday ..........cccoevrerieninieceseeeees $1.58 per line
Each ad will be billed a $5 typesetting fee.

Legal Deadlines:

Insertion Day..........Copy Deadlines Thursday................ noon Monday
Monday...... .noon Thursday Friday ..... ..noon Tuesday
Tuesday .... ....noon Friday Saturday .... 9 a.m. Wednesday
Wednesday.............. noon Friday Sunday ......coeeeeennee 1 p.m. Wednesday

Additional Costs

There are no additional costs for the layout, typesetting, halftones or proof
services for advertisements placed within NAC’s deadlines.

Art Charges

$50 per hour, 15-minute minimum. These charges will incur when an artist is
required to hand-illustrate products, design logo art, hand-cut masking, or perform
work determined to exceed services provided.

There may be additional charges for specialized work. These charges are non-
commissionable.

Production Charges
Additional velox paper prints and negatives will be charged to the advertiser, not
the company receiving the material.

Velox: $15 each, plus tax

Disk and Electronic Ads

NAC accepts press-ready disc ads created on Macintosh compatible systems
that meet requirements unique to NAC's network applications. Contact your sales
representative for a copy of "Disk Ad Transfer Guidelines." The guidelines will cover
first-time users, specifications, deadlines and information necessary to accept disc
ads.

NAC is a fully equipped receivership for AdSend transmissions. This service is
provided from the customer through AdSend to the NAC for advertisements
publishing in The Salt Lake Tribune or Deseret Morning News and will be limited to
scheduled advertisements.

Web-based ad submission
Electronic ads should be
www.nacorp.com/multimedia.

submitted via the NAC Web site,

Detailed instructions for the Web-based submission process are available from
your NAC sales representative.

i-Tearsheets

The i-Tearsheets system delivers electronic tearsheets as proof of publication for
printed advertisements. Advertisers receive an e-mail each time their ad is pub-
lished in The Salt Lake Tribune or Deseret Morning News. Advertisers may then
view their ad online the day of publication, get accurate measurements for the ad,
and browse the ads in the newspaper. For more information on this service, con-
tact your NAC sales representative.

Classified Special Sections

2004 Utah International Auto Expo — Sunday, January 11, 2004
The International Auto Expo is an annual event featuring manufacturers from
around the world, displaying the models for the new year and beyond.

Careers
Careers is a special recruitment classified section, featuring editorial that runs
three times a year in The Salt Lake Tribune and Deseret Morning News.

Careers — Outlook 2004 — January 2004
Careers — Health Focus — May 2004
Careers — College Opportunities — October 2004

Career Fast Track

Career Fast Track runs every other Sunday within the Help Wanted classification.
Career Fast Track is offset with an editorial story highlighting a different employment
category from among today’s most popular fields.

Utah Employment Weekly

Utah Employment Weekly is a free weekly publication designed to reach a market
of people looking for a job, career guidance or educational opportunities. It is
designed to extend the reach of your advertising message. It will be distributed
throughout the Wasatch Front at convenient locations and visible to potential
candidates. For more information about Utah Employment Weekly deadlines and
rates, contact your account executive or call (801) 237-2763.

At Home In Utah

At Home in Utah is a Saturday supplement to The Salt Lake Tribune and Deseret
Morning News devoted to new-home construction and the businesses that service
and supply the new-home buyer. The section includes a map of the Wasatch Front,
where advertisers can show the location of new-home developments. For more
information about At Home in Utah deadlines and rates, contact your account
executive or call (801) 237-2328.

Utah Real Estate

The weekly Saturday Utah Real Estate section focuses on Utah’s real estate
market with information on homes for sale, new homes, open houses, apartments
for rent and financial services. Every edition is filled with upbeat, local real estate
news and association news from Realtors. All of this is presented in a vibrant take-
along format inspiring Wasatch Front home shoppers to hop in the car and go
exploring. For more information about Utah Real Estate deadlines and rates,
contact your account executive or call (801) 237-2328.

Parade of Homes
The Parade of Homes special sections, published in The Salt Lake Tribune and
Deseret Morning News, feature award-winning new homes throughout the state.

St. George — February 2004
Northern Wasatch — June 2004
Utah Valley — July 2004

Salt Lake — July 2004

Park City — August 2004

Home Builders Association
“Building Our Community” — Sunday, April 25, 2004

Building Our Community is published each spring and sponsored by the Home
Builders Association. This section features builder members, building standards and
how the HBA and its members are dedicated to excellence in the homes they build.

SUV (Sport-Utility Vehicle) — Tuesday, September 21, 2004
The SUV section is the Salt Lake area guide to all sorts of sport-utility vehicles
with informative articles and photos of the latest models.

Minimum Depth Requirements

Line Ad — In-Column Advertising
Minimum: 4 Lines. Maximum: 190 Lines, one-column width only.

Classified Display Advertising
Minimum display advertisement using a border is 4 inches. Any advertisement
deeper than 19-1/2 inches must run the full 21 1/2 inches deep.



Employment
Business Opportunities
Business Opportunities Info .
Child Care
Career Info Services/Lists..

....190

.185
120
.099

Domestic Out of State ....101
Elderly Care ..124
Employment Agencies

Health Care .
Help Wanted ....100
Models, Actors, Entertainers Wanted ....096
Self-Employment Opportunities ...150

Schools, Training .180
Work Exchange ....105
WOrk Wanted .......c.eeveeieeeiiieeesiees e 110

Financial
Loans/Contracts, Buy-Sell...........cccooeevrieenenennen. 193
Money to Loan . 191
Money Wanted ...192
General
Accounting — CPA Audit and Tax ....037
AdOPtioNS......cocevrieeieeieeee e .038
o Alternative Lifestyles/Dating . .044
Appraisals .019

Auction Sales.... ....020
Burial Plots and Monuments ....009
Counseling.......ccceveriieennns .034

Dating Services. .039
Debt Counseling .036
® Escort Services ....041
Emergency Preparedness. ...012

.042
...011
...022

¢ Entertainment Services
Food Storage

Genealogy .

Health Studios, Tanning Salons ....049
Information Services ....024
Insurance .033
Legal Services... ....035
Lessons. ....013
Lost and Found. .030
Massage Therapy . .050
Mining, Uranium .015

Personals ....040
* Psychics, Astrologers, Palmists ....043
Recreation, Resorts, Travel ..... .060
Reunions..... e .008
Self Help ..... .045
Special Notices ....010
Swap, Trade, Barter ....056
Tickets — Buy or Sell ...055

Home and Business Guide
(Headings vary: ask your rep for current list.
Appears in classification 100)

Rentals

2 to 4 Plexes
Condominiums, Townhomes
Convalescent Homes
Furnished Apartments
Furnished Houses
Garages
Homes Lease Option ..
Moving, Storage
Property Management .
Rental Agencies.......... .281
Rental Information ...... .282
Rooms in Hotels, Motels
Shared Rentals, Rooms
Unfurnished Apartments
Unfurnished Houses.......
Vacation Accommodations
Want to Rent.....ccccvveiiieenines
Winter Sports Housing Wanted .
Winter Sports Housing Available ........................ 302

...280

Classified Index

Real Estate
Financial/Mortgage Services ........cccccoeveererrinenne 378
Home Building, Real Estate Seminars. 371
Real Estate Auctions.... ..382
Real Estate Events, Promotions ...370
Real Estate for Trade .......c.coeieiriieiieniieeieeeiee 376
Real Estate Information Services.........ccccecvvrueenn. 372
Real Estate Loans, Contracts...
Real Estate Wanted ..........cccoceeviiieieiiiiecnieens 374

Homes (Alpha Sorted)
Condominiums, TOWNhOMES.......ccccveeeeeeeeeeeinnnns 430
Condominiums, Townhomes Open.........c.cccve.. 425

Homes for Sale
Luxury Homes
Luxury Homes Open....
Manufactured Homes
Mobile Homes
Mobile Home Financing...........ccccvevvieciicniinennee. 434
Mobile Homes, Trailer Space ...
New Homes (not alpha sorted).
Open House....
Senior Living ...

Farms, Acreage
Horse Property
INcome Property ........ccoceeeieeieeiiieeee e 446
Income Property Financing.
Lots for Sale....
Recreational Property
State Land
Undeveloped Land .........ccoccerceerieeeneenineeseenneens 454

Out-of-Town Property
Heber, Midway Area ..........cceeeeriiernennieeeneeeeens
Logan, Cache Valley ....
Moab, Grand County.
Out of State

Park City, Summit County .......ccccevevriirienninene 464
St. George, Washington County...........ccccccevunee. 466
Statewide

Tooele County.
Utah County

Weber, Morgan County ...........coceeeeeecneeiernenne 474
Commercial Property

Commercial Land.........coceeieiiiieinennieeee e, 488

Industrial Land ........cceevrieeiiiien e 490

Industrial Space Sale, Lease .
Office Space Sale, Lease. .
Property for Trade ........... ...492
Retail Space Sale, Lease..........cccccevercvenieneeenne. 486

Pets and Livestock

Birds...

Fish, Reptiles

Livestock ........ ..500
Pet Announcements ... ...514
Pet Equipment and Service ........cccoceeeieriinnieenne 531

Pets, Miscellaneous
Pet Remembrances ..

Poultry

Rabbits......cciiiiiciiii e, 519
Merchandise

2002 Memorabilia .........cccceereeerneerreesee e 590

Antiques, Collectibles — Buy and Sell ............... 630

Appliances, Major .........cccucvrienierseeseeseenees 610

Appliances, Small
Appliances Wanted
Bicycles.
Boutiques, Crafts
Cameras, Equipment
Clothing, Furs .
Computers
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Diamonds, Gold, COINS ........ccevverreererereerereenes 840
Electronics
Farm-Garden Produce............
Fireplaces, Woodburning Stoves
Flowers, Lawn, Trees .............

Freebies
Fuel, Coal, Wood
Furniture
Garage, Yard Sale
Guns
Hay, Grain, Feed
Home Accessories
Internet Services
Jewelry, Diamonds ....
Junk
Lawn, Garden Equipment.
Medical Equipment.
Miscellaneous.........
Musical Instruments...
Ski Accommodations
Ski Equipment Rental
Ski Lessons....
Snow Removal Equipment ..
Soil/Fertilizer

Sporting Goods
Thrifties
TV-Stereo, VCR, CDs
Want to Buy

Industrial/Commercial Equipment
Building Materials
Farm Equipment
Industrial, Construction Equipment .................... 745
Industrial, Commercial Vehicles ....
Machinery, Pipe, Tools
Restaurant Equipment
Store, Office Equipment

Transportation
ATV, Three & Four Wheelers...
Airplanes .......c.ccceeeeveeeneen.
Alternative Fuel Vehicles...
Antiques, Classic Vehicles
Auto Accessories
Auto Financing
Automotive Information .
Auto Leasing.....
Auto Parts and Service ..
Auto Rental
Autos for Sale
Boats and Motors ...
Boats, Motors Wanted
Campers
Car Titles
Custom Vans
Folding Trailers ....
Limousines for Sale ...
Motorcycles
Motor Homes.
Sailboats....
Snowmobiles .
Sports Cars
Sport-Utility Vehicles
Travel Trailers.............
Truck, Trailer Supplies

Vehicles Wanted
Water Sports Equipment ..
Winter Sports Equipment




