
Media Audit Ranker Report

The marketing department at NAC has a wealth of statistical information
about the Salt Lake market. For more information, contact your account
executive or visit www.nacorp.com. Updated 8/26/04 jc

The Media Audit is an independent survey for newspaper, television, cable and radio audience
reach for adults age 18 or older in a particular market.

Media Audit results indicate the print and online editions of The Salt Lake Tribune and Deseret

Morning News are the dominant advertising media in the Salt Lake market area, reaching 466,600
adults on Sundays and 436,500 on weekdays.
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KUBL

American Classifieds

KZHT

KXRK

Sports Guide Magazine

Catalyst

KUUU

Salt Lake Magazine

Comedy Central

CNN

Salt Lake City Weekly

KSL

ESPN

Discovery Channel

KUTV Ch. 2 Early News 

KSL  Ch. 5 Early News 

KUTV Ch. 2 Late News 

KSL  Ch. 5 Late News

Fox News Channel

KSTU Ch. 13 Prime News

Daily Tribune/News

Sunday Tribune/News

Daily Tribune/News + Web

Sunday Tribune/News + Web

Note: Only the five top-ranking media for each media group are listed.

Source:  Media Audit, June - July 2004. Total audience is 747,600 based on 493 respondents out of a total sample of 493 adults age 18 or older. Area
covered is the entire Salt Lake County and ZIP Codes 84010, 84014, 84025, 84037, 84054 and 84087 in Davis County. [Radio = station listened
to most often] [TV news = viewed yesterday] [Cable = viewed yesterday] [Daily newspaper = read yesterday] [Other print media = read last
edition] [Internet = viewed in past seven days].
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