
Reach and Frequency Matrix

The marketing department at NAC has a wealth of statistical information
about the Salt Lake market. For more information, contact your account
executive or visit www.nacorp.com. Updated 12/30/03 jc

Newspaper reach indicates how many adults in the Salt Lake primary market area, or what percentage of
all adults, are reached with a specific combination of Sunday and weekday advertisements. Average frequency
is the number of times the average reader will have read the newspaper during the ad campaign.

Reach and Frequency Matrix

How to read the table: An advertisement run in one weekday issue and two Sunday issues of The Salt

Lake Tribune and Deseret Morning News will reach 75 percent of the Salt Lake primary market area, or 530,023
adults, with an average frequency of 2.2.

Note: Percentages based on a population of 707,000 adults age 18 or older.

Source:  Media Audit, June — July 2003.


