Reach and Fre

Newspaper reach indicates how many adults in the Salt Lake primary market area, or what percentage of
all adults, are reached with a specific combination of Sunday and weekday advertisements. Average frequency
is the number of times the average reader will have read the newspaper during the ad campaign.

Reach and Frequency Matrix

Number of Sunday Issues

0 1 2 3 4
52.8 55.3 56.5 57.1
0 373,296 390,971 399,455 403,697
1.0 1.9 2.7 3.5
8 44.0 73.6 75.0 75.6 76.0
3 1| 311,080 520,125 530,023 534,774 537,150
o 1.0 15 2.2 3.0 3.7
= 49.4 76.1 77.4 78.0 78.3
T 2| 349,258 538,145 547,089 551,382 553,528
> 1.8 2.2 2.9 3.6 4.3
2 52.1 77.4 78.6 79.2 79.5
w 3| 368347 547,155 555,622 559,685 561,717
o 25 2.8 3.5 4.2 4.9
S 54.2 78.4 79.5 80.1 80.4
€ 4| 383,194 554,163 562,258 566,144 568,087
> 3.3 3.5 4.2 4.8 5.5
55.3 78.9 80.0 80.6 80.8
5| 390,971 557,834 565,735 569,527 571,423
4.0 4.2 4.8 5.5 6.2

How to read the table: An advertisement run in one weekday issue and two Sunday issues of The Salt
Lake Tribune and Deseret Morning News will reach 75 percent of the Salt Lake primary market area, or 530,023
adults, with an average frequency of 2.2.

Note: Percentages based on a population of 707,000 adults age 18 or older.

Source: Media Audit, June — July 2003.
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