
S T A T I S T I C A L S U M M A R Y O F T H E S A L T L A K E M A R K E T

Home and Garden



S T A T I S T I C A L S U M M A R Y O F T H E

S A L T L A K E M A R K E T

Advertising is essential in today’s business climate – and market research is crucial in developing a competitive edge. The

information contained in this statistical summary is intended to give you added confidence when making the important marketing

decisions that guide the future course of your business. 

At Newspaper Agency Corporation, we commission in-depth studies of the Salt Lake market to arm our advertisers with

insight into the consumer habits of Salt Lake residents. Included in the statistical summary is the most up-to-date information avail-

able on the Salt Lake market from the best possible sources. The mainstay of our on-going research program is the 2003 Survey of

the Salt Lake Primary Market conducted by Belden Associates, an independent, nationally recognized research firm that has a rep-

utation for employing the highest technical standards in the industry. 

The 2003 study highlights shopping and purchasing behavior, intentions and attitudes of adults in the Salt Lake primary

market area, which comprises 714,000 adults in Salt Lake and southern Davis counties. Using a random sample survey design that

included a phone interview of 1,242 respondents, followed by a mailed self-administered questionnaire, Belden is able to compile

an exhaustive profile of Salt Lake’s consumers. This information will enhance your position in the market and ensure The Salt Lake

Tribune and Deseret Morning News are a part of your successful advertising plan. In other words, our success depends on your

success.

At NAC, we are committed to maximizing the effectiveness of your advertising and bringing you the most for your invest-

ment. If you have any questions about this study and how your business can use this data to develop advertising strategies, please

contact your account executive or NAC’s Marketing and Research Department at (801) 237-2958 or e-mail nacmark@nacorp.com.

Introduction and Methodology

For more information contact your NAC account
executive or call (801) 237-2815
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H O M E A N D G A R D E N S T O R E M A R K E T S H A R E

How to read: Sixty-nine percent of adults in the Salt Lake Primary Market Area have shopped at Home Depot in the
last 12 months with 66 percent making a purchase.  Thirty percent of adults shopped for home decorating supplies at
Home Depot in the past 12 months with 27 percent making a purchase.

S A L T L A K E M A R K E T A R E A

Source:  Belden Continuing Market Study, 2003.
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Source:  Belden Continuing Market Study, 2003. 2

H O M E A N D G A R D E N S T O R E M A R K E T S H A R E T R E N D S

How to read:Twenty-two percent of adults shopped at Anderson Lumber in 1997; 24 percent in 1999.  This represents
a 9 percent increase from 1997 to 1999.  Nineteen percent of adults shopped at Anderson Lumber in 2001, representing
a 21 percent decrease from 1999.  Seven percent of adults shopped at Anderson Lumber in 2003, representing a 63
percent decrease from 2001.

Note: Only those stores included in the past two consumer surveys are shown.
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Source:  Belden Continuing Market Study, 2003. 3

H O M E A N D G A R D E N S T O R E C R O S S - S H O P P I N G P A T T E R N S

How to read: Of the adults who have shopped at Lowe’s in the past 12 months, 10 percent have also
shopped at Anderson Lumber.

For adults who shopped for any items during the past 12 months.
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Source:  Belden Continuing Market Study, 2003. 4

H O M E &  G A R D E N S T O R E D E M O G R A P H I C P R O F I L E S

For adults who shopped for any item during the past 12 months.

Note: Some stores were not profiled due to small sample sizes.
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Source:  Belden Continuing Market Study, 2003. 5

H O M E &  G A R D E N S T O R E D E M O G R A P H I C P R O F I L E C O N T I N U E D

For adults who shopped for any item during the past 12 months.

Note: Some stores were not profiled due to small sample sizes.
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Source:  Belden Continuing Market Study, 2003. 6

C A R P E T A N D F L O O R C O V E R I N G S T O R E M A R K E T S H A R E

How to read: Fifteen percent of adults in the Salt Lake primary market area have shopped for carpet or other
flooring at R.C. Willey in the past 12 months; 7 percent have made a purchase.  This indicates 47 percent of
shoppers made a purchase



S A L T L A K E M A R K E T A R E A

Source:  Belden Continuing Market Study, 2003. 7

C A R P E T A N D F L O O R C O V E R I N G S T O R E D E M O G R A P H I C P R O F I L E S

For adults who shopped for carpet or floor covering in the past 12 months.

Note: Some stores were not profiled due to small sample sizes.
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Source:  Belden Continuing Market Study, 2003. 8

C A R P E T A N D F L O O R C O V E R I N G C R O S S - S H O P P I N G P A T T E R N S

For adults who shopped for carpet or floor covering in the past 12 months.

H O M E I M P R O V E M E N T P U R C H A S E I N T E N T I O N S

H O M E A N D G A R D E N S E R V I C E S U S E D

Number and percentage of adults who have used the following services in the past 12 months.

Number and percentage of adults who plan to purchase the following in the next 12 months.

How to read: Of the adults who have shopped at Sears in the past 12 months, 14 percent have also shopped at
Carpet Giant/Carpet One.
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Source:  Utah State Tax Commission, www.tax.utah.gov 9

B U I L D I N G A N D G A R D E N I N G P U R C H A S E S I N S A L T L A K E C O U N T Y
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Source:  Belden Continuing Market Study, 2003. 10

P R E F E R R E D A D V E R T I S I N G S O U R C E F O R H O M E I M P R O V E M E N T S U P P L I E S

For adults who would use an advertising source.

P R E F E R R E D A D V E R T I S I N G S O U R C E F O R L A N D S C A P I N G O R G A R D E N S U P P L I E S

For adults who would use an advertising source.

Note: Percentages may total more than 100 percent because some respondents chose more than one source.

Note: Percentages may total more than 100 percent because some respondents chose more than one source.
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N O T E S



NEWSPAPER AGENCY 

CORPORATION

Advertising agent for The Salt Lake Tribune and Deseret Morning News

135 South Main Street

Salt Lake City, Utah 84111

(801) 237-2815

Fax (801) 237-2519

www.nacorp.com


