Newspaper reach indicates how many adults in the Salt Lake primary market area, or what percentage of
all adults, are reached with a specific combination of Sunday and weekday advertisements. Average frequency
is the number of times the average reader will have seen the advertisement during the ad campaign.
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How to read the table: An advertisement run in one weekday issue and two Sunday issues of The Salt
Lake Tribune and Deseret News will reach 81 percent of the Salt Lake primary market area, or 489,888 adults,
with an average frequency of 2.1.

Note: Percentages based on a population of 604,800 adults age 18 or older.

Source: Media Audit, March — April 2001.
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