Section Readership Patterns

The marketing department
at NAC has a wealth of
statistical information
about the Salt Lake
market. For more
information, contact your
account executive or visit
WWW.Nacorp.com.

Updated 11/18/01 jc

The combined readership of The Salt Lake Tribune and Deseret News for weekdays is 321,440
and for Sundays it is 387,040 in the Salt Lake Primary Market. Each section has a differrent target
audience. This allows advertisers to reach a specific market, which will increase their advertising

cost effectiveness.

o IR D Daily Section Readership
Based on those who read yesterday.
80% 1
75% 75%
w  70% v 72% 72%
o 69%
ko]
S 60% |
o 59%
—
[¢] o
Q  50% | e
©
o
2
40% 42%
2 S| 0%
c
o 30% |
)}
@
S
S 20%
3]
p .
)
o
10% ||
0%
80% Local Main Weather Obituaries Movie Ads Opinion Business Sports Comics TV Listings Stocks Classifieds
-
Weekly Section Readership
70% 1| 72% | g oo Based on those who read at least once
69% .
1 6% in the past seven days.
65%
o 60% 62%
(‘T_) 60%
ko]
© 55% -
& 50% 53% | [0
A
)
o
©
40% -
73 A% |1 40%
()
Z  30%
—
(@]
>
© 20% -
S
S 18%
1)
P
L 10%
0% Parade Arts Real Travel  Calendar/  Sunday Food Sunday ~ Sunday TV Week Religion — AtHome Automotive  Sunday
Magazine Estate Weekend Opinion Business  Comics (Saturday) In Utah (Friday) Etc.”

Source: Belden Continuing Market Study, 2001.
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*Based on adults who do not subscribe to a Sunday newspaper.



